Connecting People and Products.
Since 2003.

WHITEPAPER PXP & MACH Architectures

Product Experience Port
Composable Commerce,
and MACH Architectures

Alexander Pircher

INFOLOX Co-Founder & Managing Director



https://www.infolox.de

WHITEPAPER PXP & MACH Architectures

Connecting People and Products.
Since 20083.




Infroduction

Digital product communication has undergone
rapid development in recent years and plays a
decisive role in the interaction between com-
panies and their customers, partners, and other
stakeholders. With the rise of e-commerce,
social media, and the digital transformation of
business processes, it has become essential to
present products and services optimally across
what are usually multiple online platforms and
to largely automate the associated processes.
However, this development brings with it a mul-
fitude of challenges that require a realignment
of data management and communication
strategies.
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The importance of digital product communicao-
fion is clearly underscored by current meftrics
and statistics. According to a 2021 study by
Statista, 956% of consumers state that high-qual-
ity product information is important or very
important to them in their purchasing decision.
Appealing product images are of great im-
portance to 89%. At the same time, the study
shows that 40% of consumers switch to a com-
petitor if they cannot find sufficient or accurate
information about a product. This illustrates how
essential it is to provide customers with relevant
and precise information in order to ensure their
satisfaction and loyalty.
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In a 2021 survey by HubSpot, 87% of marketers
state that videos are an important compo-
nent of their marketing strategy. This is also
confirmed from the consumer perspective.
According to a 2022 study by Animoto, 88% of
consumers say that watching videos motivat-
ed them to buy a product or service. A study
by MDG Advertising shows that conftent with
relevant images tends to receive 94% more
views than confent without images. In addi-
fion, good visual presentation can increase the
conversion rate by up to 7x.

Importance of Images and Videos in Online Purchasing

96%
94%

7x higher conversion
rates through good
visual presentation

92%

90%
88% — —— 48

86%

84%
82%

Importance  Purchase motivation  more views
for Marketing for customers than without
images

very important Source: HubSpot, Animoto, MDG

HIS SELECTION OF METRICS UN+
DERSCORES THE IMPORTANCE OF
RICH AND VISUAL CONTENT IN
DIGITAL PRODUCT COMMUNICA-

ION AND DEMONSTRATES HOW

PRODUCT INFORMATION POSITIVE-
LY INFLUENCES VISIBILITY, ENGAGE-
MENT, AND ULTIMATELY CONSUM-
ERS® WILLINGNESS TO BUY.
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The Need for a Rethink in the Man-
agement of Data and Media

Traditionally, companies have managed their
product information in various isolated systems
such as PIM (Product Information Management),
DAM (Digital Asset Management), ERP (Enter-
prise Resource Planning), CMS (Content Man-
agement Systems), and PLM (Product Lifecycle
Management). However, this fragmented data
management leads to inefficiencies and incon-
sistencies in communication, which in turn im-
pairs the customer experience. A rethink in data
management is therefore essential in order to
master the challenges of today's digital land-
scape:

| Data Fragmentation: Information about
products, images, prices, and more is often
scattered across various systems, which can
lead to inconsistencies and confusion..

| Channel Diversity (Omnichannel): Customers
expect complete and consistent information
across various channels, whether on the web-
site, in the online shop, or in print media.

| Speed and Agility: The fast-paced digital
world requires quick responses and adjust-
ments in order to keep product information up
to date at all times and to meet trends and
customer needs.

| Processes, Roles, and Responsibility: Process-
es must be designed and established end-to-
end in order to define roles and responsibilities
for the process steps and interim results. This

is the only way to automate processes in the
long term as well.
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This shift in thinking from isolated systems to-
ward an integrated solution ensures that
companies can meet the rising demands for
consistent, relevant, and timely product com-
munication.

Great products deserve

great data platforms.
We build them. Since 2003.
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A Product Experience Portal
(PXP) represents a pioneering
solution in the field of digital
product communication and
Product Experience Manage-
ment (PXM). A PXM platform
gives companies the ability
to manage their product
information in an agile and
efficient manner and thereby
create engaging customer
experiences across various
channels.

The PXP acts as a central
point of contact for all prod-
uct-related information,
regardless of its origin. It effort-
lessly infegrates various data
management systems such
as PIM, DAM, or ERP in order
to create a consistent and
comprehensive data source.
This integration enables com-
panies to gather relevant
product information, images,
videos, and other data on a
central platform.

Connecting People and Products.
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API first

Microservices

The technological foundation
of a modern PXP follows the
MACH principles: Microservic-
es-based, API-first, Cloud-na-
tive, and Headless. These
principles guarantee flexibil-
ity, scalability, and seamless
infegration into existing IT
infrastructures. Through the
use of microservices, the PXP
can provide individual func-
tions in a modular way, which
leads to better adaptability.
The API-first approach makes
it possible to integrate the PXP
smoothly into other systems
and to exchange information
seamlessly. The cloud-native
architecture ensures high
scalability and performance,
while the headless approach
enables the separation of
frontend and backend and
thus facilitates the design of
appealing user interfaces.

Cloud native Headless

The cenftral element of a PXP
is the infegrated page build-
er. It consists of a frontend
and a backend and enables
users to design landing pag-
es in the areas of content
and commerce within a few
minutes, without having to
rely on separate CMS or shop
systems. For this reason, a PXP
is sometimes also referred to
as “composable commerce.”
Users can design various lay-
outs and templates in order to
present content and products
in an appealing way tailored
to specific target groups. If a
CMS or shop system is already
in use within the company, a
PXP can also be easily inte-
grated with these systems in
order to ensure a consistent
design of the communication.



How a Page Builder Works

The most important benefit of the PXP lies in its
ability to make companies agile and flexible

in digital product communication. Through

the integration of various data management
systems, the connection to existing CMS and
shop systems, and the use of modern MACH
principles, a PXP enables companies to react
quickly to changing requirements and custom-
er needs. Companies can thus dynamically
adapt and optimize their product communi-
cation without becoming entangled in lengthy
implementation processes.

PRODUCT

A

G

Overall, a PXP offers a comprehensive solution
for mastering the challenges of digital product
communication while af the same time cre-
ating a seamless, consistent, and appealing
customer experience across all channels. Its
integration-first philosophy and its technologi-
cal principles ensure that companies are able
to successfully meet the growing demands of
the digital market.
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Integration First:
Flexibility and Agility

Until now, there has been a clear divide in the
area of software for omnichannel marketing
and e-commerce: on one side were mid-sized
companies that often used inexpensive but
inflexible standard products. On the other side
were large and global companies with costly
custom solutions and frameworks that were, to
e sure, highly integrated and flexible, but that
also came with a considerable price tag.

HE PXP CONCEPT BREAKS
HROUGH THIS DUALITY AND EN-
ABLES FLEXIBLE OMNICHANNEL
MARKETING AND E-COMMERCE

FOR EVERY COMPANY. IT COM-
BINES THE STRENGTHS OF STAND
ARD SOFTWARE WITH THE ADAPT-
ABILITY OF CUSTOM SOLUTIONS
AND THUS CREATES A SYMBIOSIS
HAT WAS PREVIOUSLY UNATTAINAA
BLE.

The best-of-breed model of a PXP gives com-
panies the ability to select software compo-
nents or systems in such a way that they are
best suited for the respective use case. Com-
panies no longer have to opt for rigid, integrat-
ed all-in-one solutions from a single provider.

In combination with the MACH principles, this
model offers a range of long-term advantages:

%
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Modular
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Each component of the PXP
can be individually used,
scaled, and replaced.

t

Flexible
Select precisely the

components that are
imprtgnt to customers,

Agility:
By choosing specialized sys-
tems, companies can react
quickly to market changes.
When a new, innovative sys-
tem comes onto the market,
it can be easily infegrated
by swapping out the corre-
sponding “best-of-breed”
component, without having
to redesign the entire infra-
structure.

Flexibility:
The combination of best-of-
breed with MACH enables
a decoupled architecture.
Since the individual compo-
nents interact with one anoth-
er via APls, they can be more
easily replaced by better
alternatives when business
requirements change. This
supports continuous inNnovao-
tion and optimization.

Connecting People and Products.
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Seamless integration with
own and third-party

Cost Efficiency:
The ability to swap out individ-
ual components as needed,
instead of replacing large,
monolithic systems, can lead
to cost savings in the long
tferm. Adapting or replacing
a single system is often less
fime-consuming and costly
than overhauling an entire
infegrated solution.

Performance Optimization:
The use of specialized sys-
tems makes it possible o use
the best available solution in
each area. This can lead to
better overall performance,
since each system is opti-
mized for its specific function.

ﬁ components.
N\ | o
%
—_ <& Focused

Align components with own
priorities and requirements.

Reduction of
Time-to-Market:
Since the front-end presenta-
tion is separated from the
back-end logic, marketers
can design and publish land-
ing pages for content and
commerce quickly and au-
tonomously. Changes to the
user interface have no effect
on the back-end logic and
vice versa.

Acceleration of Product
Launches:
The ability to quickly adapt
products and bring them to
market is decisive. A PXP facil-
itates the updating of prod-
uct data and adaptation to
new trends, which acceler-
ates product launches.
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REALIZING THE POTENTIAL OF THE EXISTING IT INFRASTRUCTURE: THE
PXP MODERNIZES A COMPANY'S IT ARCHITECTURE AND INCREASES THE
SCALABILITY, FLEXIBILITY, AND EFFICIENCY OF THE INFRASTRUCTURE. IT

INFOLOX

HELPS TO MAKE OPTIMAL USE OF THE EXISTING IT INFRASTRUCTURE BY EN-
ABLING INTEGRATION, EFFICIENCY GAINS, AND BETTER DATA MANAGE-

MENT.

| Risk Management:
Since the systems operate independently of
one another, this minimizes the risk that an error
in one area affects the entire IT infrastructure.

| Higher Conversion Rates:

Befter user experiences through a PXP contrib-
ute to higher conversion rates. The PXP opfi-
mizes product presentation, delivers compre-
hensive information, and enables personalized
intferactions. As a result, customers are more
likely to be motivated to make a purchase.

| Fewer Returns:

Customers are more satisfied when they find
products that precisely match their needs.
Providing comprehensive and accurate prod-
uct information reduces uncertainty among
customers, which leads to fewer mistaken pur-
chases and thus fewer returns.

| Greater Brand Loyalty:

With a PXP, products are presented in a
brand-compliant, appealing way and with
positive emotions. In addition, it enables the
continuous updating of product information
and thus the provision of current and relevant
information, which strengthens frust in the
brand.

Headless

</> O
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71\
Websrre Qmml Shop/ Sales folder
Cloud Q APl Access
s ®
2, &
Products Cus'romers Orders Prices

Microservices
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Core Functions and Modules of a PXP

A PXP creates synergies from Overview of the Core Functions of a PXP
the best characteristics of

various soffware disciplines in Ideally, agencies/integrators that have a great deal of experi-
order to offer an outstanding ence with PXP in the cloud (MACH) already have concepts and
360-degree user experience. an extensive set of components in their toollbox that can serve

as a starting point for a PXP project in the cloud and thus lead
to the goal more quickly and cost-effectively. In this context, a
distinction is made between functional components and inte-
gration components.

Product Experience Portals

Product
Finder &
Filter

Product
Comparison

Search &
Page Auto-

Builder suggest

Integration
Components Download

Center

Wishlist
& Saved
lfems

Backend Frontend
Components Components
(Functional Components) (Functional Components)

Connecting People and Products.
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Product Finder & Filter: As a versatile filter
solution, a product finder selects products from
the assortment based on facets with filter at-
tributes. It presents the results either in the form
of tiles, lists, or tables.

Search & Autosuggest: As an additional
means of access to products, product groups,
downloads, and other content, a PXP contains
an autosuggest function to support and speed
up the search for information.

Watchlist & Wishlist: An important B2B function
for planning, selecting, and ordering products
is the watchlist. It helps customers achieve
a better overview and planning of their pur-
chases. Some PXPs today already have mul-
fi-watchlists as a form of project management,
with import/export, printing, sharing, and so on.

Product Comparison: Based on individually
definable comparison attributes, customers
can objectively assess items and make well-in-
formed purchasing decisions.

Download Center: With a download center,
customers are provided with a systematic over-
view of all media—for product catalogs, prod-
uct data sheets, technical drawings, operating
manuals, and the like. This makes it easier for
users to access relevant information and doc-
uments.
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Product
Finder
& Filter

Product
Comparison

Search &
Auto-
suggest

Page
Builder

Download Saved
Center Items
& Wishlist

Checkout: If the products are also to be sold
on the platform, a PXP or composable com-
merce solution likewise offers all the necessary
functions such as shopping cart and check-
out—whether with registration, login, or guest
ordering.

Pagebuilder: A drag-and-drop page build-
er serves to create any kind of dynamic web
pages and landing pages via drag and drop,
with flexible connection and delivery of data
from PIM, DAM, and ERP. Individual aftributes,
products, product groups, descriptions, or
media can be assembled into content blocks,
built directly intfo pages, or further processed
into more complex modules.

User Management: For different user profiles,

rights and roles can be used to personalize all
functions and content.
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Product Finder & Filter
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Integration Components of a PXP

The integration components are about how content, data, assets, and so on are fransferred from
one system to another, as well as about how functions from various systems can be used within a
single inferface. In other words, all of the functions mentioned above can be integrated into any
frontend via API.

The transfer and use of content and data can take place either directly via API from the source
system or indirectly via a data and content store (infermediate storage), which is always the better
choice when the data still needs to be prepared for the frontend.:

PIM2Datastore

DAM2Datastore

CMS2Datastore

API2API (ERP2SHOP, Datastore2Frontend, CMS2Frontend)

Connecting People and Products.
Since 2003.
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Use Cases

PIM Extension: Easily
Present Product Data
from PIM & DAM

If a company already uses

a PIM system to manage

its product information and
to create data sheets and
analog product catalogs, the
same product information
could also be used on the
website and in an online shop
in order to address customers,
partners,

or suppliers
digitally.

A PXP, with a PIM plugin, sim-
ply serves as a product portal
/ product catalog: the PXP
enables the easy delivery of
product information.

</>
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PIM

This is where
a PXP comes
into play: as
an overlay,
it seamlessly integrates the
existing PIM system. Through
the functions of a CMS and

a web shop, it expands the
possibilities of product com-
munication. A page builder
enables marketing teams to
design appealing landing
pages, product pages, and
content without any prior
technical knowledge.

Many companies have an

IT infrastructure that includes
systems such as PIM, DAM,
and ERP. These systems serve
to manage the respective
processes with specialized
functions. However, synergies
between the individual sys-
tems often remain untapped.
The PXP offers an efficient way
to make better use of the
existing IT infrastructure and to
realize the potential for seam-
less digital product communi-
cation.

Secure Portal:
Login-protected areq, in
order to make content/func-
tions accessible only to specif-
iC user groups

-17 -
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Fast Creation:
Easy configuration of product
detail pages, product lists,
and categories

Individual Data:
Role- and rights-based pres-
entation, individual prices per
customer / customer group

All Media Types:
Videos, images, data sheets,
360° presentations, CAD
drawings, etc.

On-Demand Access:
Provision of always up-to-date
product information without
manual and error-prone data
exchange

Easily Filterable &
Searchable:
Flexible use of product filters
and facets based on PIM
data, high-performance
search

Current Data:
Easy data exchange directly
via your PIM system

Autonomous Portal:
As a complement to the web
shop and the welbsite: what
customers need when things
have to move quickly
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Complementing a Website with Dynamic Product Information

Companies that regularly bring new products
to market usually try to speed up this process.
The coordination between various depart-

ments in order to gather product information,
images, and marketing materials and to pub-
lish them on the relevant marketing and sales
channels leads to delays and inefficiencies.

nanoScan3

Connecting People and Products.
Since 2003.
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A PXP can significantly improve this process by
expanding the existing websites with dynamic
product data directly from PIM, whether as an
online catalog or online shop.

Through the infegration of the PIM/DAM sys-
tem with the PXP, product information can be
managed centrally and updated on the web-
sites at the push of a bufton. The headless CMS
enables the marketing team to quickly create
appealing product pages without having to
wait for technical support.

Ubersicht = Auswahl  Einsatzgebiete  Downloads  Service  Trainings

Sicherheitslaserscanner

nanoScan3

Der kleinste Sicherheitslaserscanner von
SICK - extrem robust und hochprazise

Produktvariante auswihlen
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Customer Portal

The provision of information about products
and orders for customers and partners is anoth-
er important application of a PX platform. The
requirements and differences compared to a
normal web shop are frequently:

B2B online catalog with product finder, Role- and rights-based presentation of
product comparison, multi-watchlist, auto- content and functions only for specific user
complete search for products and docu- groups

ments, download center, and document

Different prices per customer / customer
group

Intfegration of competitive information as
well (internal areq)

cart

Presentation of detailed product informa-
fion and media/documents

High-performance and highly configurable Flexible use of product filters and facets
search with autocomplete, synonyms, fuzzy seeadl an Bl dele

search, etc.
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Media Portal

Provision of media files for customers and
partners

As a complement to the classic web shop
Easy configuration of the interfaces

Role- and rights-based presentation (user
management for personalizing all functions
and content)

Medienportal

Thre Auswahl

Bedienungsanigitung X Alles zurlicksetzen X

Similar to a customer portal are the require-
ments for a media portal, although here the
focus is on the easy provision of all media types
for customers:

High-performance and configurable
search with suggestions as you type, syno-
nyms, fuzzy search, etc.

Flexible use of product filters and facets
based on PIM data

All media types such as videos, images,
data sheets, 360° presentations, CAD
drawings, etc.

cite 10| 25| 50

Dateityp Sprachversion Doramn- Dircktcownload

el
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Web Shop for B2B Applications

PIM CRM 00
PEEN g
DAM ERP M

Complex products and/or configurations
and/or contracts

Individual prices per customer / customer
group

Replacing a complete CMS-PIM-shop solu-
fion, but sfill being able to continue using
existing components

Making flexible connection of PIM, MAM,
ERP, CRM easily possible with MACH archi-
fecture

High-performance and highly configurable
search, with suggesfions as you type, syno-
nyms, fuzzy search, etc.
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Web shops, especially for B2B applications,
benefit greatly from a PX platform. The focus is
on solutions for retail, wholesale, or manufac-
turers with complex customer requirements.
The most important features of this application
are:

Role- and rights-based presentation of
content and functions only for specific user
groups

Flexible use of product filters and facets
based on PIM data

Integration of a headless/API-first shop
system for shopping cart, checkout, and
payment
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PXM: Platform for Product Experience Management

The complete application of a PXP is Product
Experience Management, with the connection
¢ 3 and presentation of structured and high-quality
2 product information and media, adapted to
CHSpERE the respective context (customer, time, chan-

nel, display, touchpoint, etc.). This means:

MDM CRM & ‘e]

Attractive and yet easily configurable pres- Integration of a headless CMS for feeding
entation of all information on a single page in corporate content (product information
Infegration of structured product content af The level of lproduc’r coTegones, cam-
from the PIM. MAM. or MDM paigns, news, jobs, tfrade fairs, FAQ, etfc.)
Extension toolkit for content and com-

Integration of prices and transaction data ,
merce for technical products

from an ERP system (orders, invoices,

quotes, etc.) Advantages: higher conversion rates, fewer
Easily expandable, through a headless returns, greater brand loyalty, faster time-
to-market

CMS and/or headless shop, infto a compre-
hensive content and commerce solution
(website with integrated online catalog/
online shop)

Referenzen

Connecting People and Products.
Since 2003.
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Sales Enablement Platform

Forrester defines sales enablement as “a pro-
cess that empowers customer-facing employ-
ees to consistently and systematically hold rel-
evant conversations with the right stakeholders
at every stage of the customer journey.”

Provision of always up-to-date product
information for use by sales in customer
presentations

Product catalog as a sales tool for the
sales team; cf. https://www.infolox.de/
referenzen/der-interne-online-katalog-on-
line-shop

Context-based presentation of products
and pages, e.g., by customer group or use
case

Online catalog with product finder, prod-
uct comparison, multi-watchlist, autocom-
plete search for products and documents,
download center, and document cart,
and much more

Presentation of detailed product informa-
fion and media/documents.
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Sales enablement makes it possible to create
the best possible customer experiences that
meet customers’ desire for a personalized, au-
tomated, and innovative sales process.

The application of a PXP for providing product
information for sales covers the core require-
ment of a sales enablement platform. The most
important functions of a PXP for sales enable-
ment are:

High-performance and highly configurable
search, with autocomplete, synonymes,
fuzzy search, and more, among other
things

Easy configuration of product detail pag-
es, product lists, and categories
Role- and rights-based presentation

Infegration of competitive information as
well (internal areq)

Different prices per customer / customer
group

Flexible use of product filters and facets
based on PIM data

Intfegration of a headless/API-first shop
system for shopping cart, checkout, and
payment.
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PXP COMPONENTS: THE PXP FROM INFOLOX

Core Functions and Modules

The PXP Components from INFOLOX are a col-
lection of functional and integration modules
or services in the cloud that turn product data
and assets into a complete Product Experi-
ence Portal for all end devices, and that can
be expanded at any time with a HEADLESS
CMS and/or shop system. The PXP Components
also form the basis for your websites, online
catalog, online shop, and customer portadl,
and they offer a unique synergy from the best
characteristics of various software disciplines
in order to deliver an outstanding 360-degree
user experience.

HE PXP COMPONENTS WERE DE-
VELOPED SPECIFICALLY FOR THE
EFFICIENT DESIGN AND CON-

ROL OF WEBSITES, ONLINE CATH
ALOGS, AND B2B SHOPS, AND

HEY MANIFEST THEMSELVES AS A
COMPREHENSIVE SOLUTION FOR
OMNICHANNEL CONTENT AND
COMMERCE. THE PXP COMPO+
NENTS ARE OFFERED AS SAAS IN

HE PRIVATE CLOUD, INCLUDING
HOSTING, OPERATION, AND MAIN-

ENANCE.

Connecting People and Products.
Since 2003.

The PXP Components open up an incompa-
rable degree of creative freedom for compa-
nies. They aggregate all the essential elements
for omnichannel content and commerce in

a highly customizable form: CMS, shop, app.
print, DAM, PIM—all seamlessly connected to
the existing ERP and CRM. The outstanding
drag-and-drop page builder is an instrument
of invaluable worth for the flexible connection
and delivery of data for PIM, DAM, and ERP.

In a time when boundaries and limitations must
be overcome, the PXP Components are a
revolutionary instrument for those responsible
for marketing and sales. They restore creativi-
ty, speed, and flexibility. The PXP Components
break down barriers—barriers that have arisen
from inflexible service providers, rigid standard
software, and the complexity of data. They put
an end to the endless interface ping-pong of
infegrators and enable companies to unlock
the true potential of their ideas.

Overview of the Core Functions

The PXP Components offer an extensive set of
components that can serve as a starfing point
for a PXP project in the cloud and thus lead to
the goal more quickly and cost-effectively. In
the following, we distinguish between function-
al components and integration components.



Functional Components in the Frontend

Product Finder: The remarkable and versatile
filter solution of the PXP Components’ product
finder selects products from your assortment
based on facets with filter attributes. It presents
the results either in the form of tiles, lists, or ta-
bles.

Search & Autosuggest: As an additional
means of access to products, product groups,
downloads, and other content, the PXP Com-
ponents feature an impressive autosuggest
function that supports and speeds up the
search for information.

Watchlist & Wishlist: One of the decisive B2B
functions during the planning, selection, and
ordering of products is the watchlist. It contains
helpful value-added functions for customers to
make the overview and planning easier. The
PXP Components even offer multi-watchlists as
a form of project management, with import/
export, printing, sharing, and so on.
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Product Comparison: Based on comparison
attributes defined by you, customers can ob-
jectively assess items and make well-informed
purchasing decisions.

Checkout: The PXP Components enable
customers to choose flexibly between login,
registration, and guest ordering. This freedom
of choice adapts to the requirements of the
industry and of buying behavior.

Download Center: Kunden wird ein sys-
tematischer Uberblick geboten, der Produkt-
kataloge, Produktdatenbl&tter, technische
Zeichnungen, Bedienungsanleitungen und
mehr umfasst. Dies erleichtert den Zugriff auf
relevante Informationen und Unterlagen. Im
Downloadcenter kbnnen Kunden alles gewun-
schten Medien in einen Warenkorb legen und
sich komplett herunterladen oder zuschicken
lassen.

Functional Components for the Backend

Pagebuilder: Page builder for creating any
kind of product overview pages and landing
pages via drag and drop, with flexible connec-
tfion and delivery of data from PIM, DAM, and
ERP. Individual attributes, products, product
groups, descriptions, or media can be assem-
bled into content blocks, built directly into
pages, or further processed into more complex
modules.

—05_

User Management: For different user profiles,
rights and roles can be used to personalize all
functions and content.
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INTEGRATION COMPONENTS OF THE PXP

COMPONENTS

The integration components are about how
content, data, assets, and so on are trans-
ferred from one system to another, as well

as about how functions from various systems
can be used within a single interface. In other
words, all of the functions mentioned above
can be integrated intfo any frontend via API.
The transfer and use of content and data can

= PIM2Datastore for the full integration of the
leading PIM systems

m DAM2Datastore for the full integration of
the leading DAM systems.

In combination with the PXP Components, the
same tool does not have to be used for every
application; for example, the following have
already been used in projects:

= Storyblok, lbexa, or Netgen for welbsites, or
as a framework for content elements

= Shopify, Shopware, Sylius, or Vue Storefront
for shops

= Retool for cockpits with selection elements,
etc.

This also makes it easy to infegrate a headless/
API-first shop system for shopping cart, check-
out, and payment (as a fallback, an open-
source CMS can be delivered along with it).

Connecting People and Products.
Since 2003.
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take place either directly via API from the
source system or indirectly via the data and
content hub of the PXP Components, using
SOLR or ELASTIC as intermediate storage, which
is the better choice when the data still needs
to be prepared for the frontend.

u CMS2Datastore for the full integration of
the leading CMS systems.

= API2API (ERP2SHOP, Datastore2Frontend,
CMS2Frontend)

HE PXP COMPONENTS IMPRES-
SIVELY DEMONSTRATE THEIR
OUTSTANDING FUNCTIONS AND
MODULES, WHICH ENABLE THE
SEAMLESS IMPLEMENTATION OF
OMNICHANNEL CONTENT AND
COMMERCE. FROM PRODUCT SE+
LECTION THROUGH COMPARISON

O THE FINAL PURCHASE PROCESS,

HE PXP COMPONENTS OFFER A
COMPREHENSIVE TOOLSET THAT
INCREASES THE EFFICIENCY OF
SHOP AND PORTAL PROJECTS AND
CREATES FLAWLESS CUSTOMER EX-
PERIENCES.
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